
The 2017 Greater Boca 
Raton Chamber Annual 
Magazine & Membership 
Directory offers a com-
prehensive look at doing 
business in Boca Raton.

In addition to presenting a 
complete guide to the area’s 
business, education, healthcare, 
housing and lifestyle, the annual 
chamber publication highlights 
business leaders and innovators 
in key sectors of the Boca Raton 

economy, from our “college town” educators to high-tech visionaries 
and big business pioneers.

This year’s edition will function as a sophisticated marketing tool and 
relocation guide for businesses across the state and country that might 
be interested in moving to or expanding in Boca Raton.

For more information on how to reserve your space, contact an account 
manager today at 561/997-8683 x300 or sales@bocamag.com.
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Business Profiles advertorial
Meet Boca’s leading businesses who not only survive, but 
thrive–and learn about their philosophies of business and 
life that keep them at the forefront of their industries and 
marketplace. This special section allows you to tell your 
story. This special advertorial section will appear in the 
Greater Boca Raton Chamber Annual Magazine & Member 
Directory and in the November 2016 issue of Boca Raton 
magazine, a combined circulation of 35,000 copies.

Reach not only the Chamber’s membership, but also 
thousands of area businesses and professionals plus 
prospects in other parts of South Florida with a minimum 
total distribution of 27,000 copies.

12,000 printed copies:
• Chamber members
• New businesses in  
 Boca Raton
• Boca Raton magazine  
 subscribers
• Fortune 100 CEOs
 

15,000 digital copies:
• emailed to businesses  
 in the greater Boca  
 Raton area
• available on the   
 Chamber and Boca  
 Raton magazine   
 websites

2017

Note: All rates shown are net. Production charges are additional. 
New advertisers must submit pre-payment with order.

Page Size
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6/15
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Space Close:

8/24

Press-ready Ad Deadline: Monday, September 12, 2016

Back Cover $4,250 $4,750 $4,950

Inside Cover $3,995 $4,195 $4,295
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2/3 Vertical $2,440 $2,595 $2,725
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Space Rate + 
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Space Rate + 
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Be sure to book your space by
June 15, 2016 to lock in the lowest rate!

Publishers of:
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Mizner’s Dream
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Boca Raton, FL 33487

561/997-8683 • Fax 561/997-8909
bocamag.com

B U S I N E S S P R O F I L E S

ON THE JOB: Jennifer 

Thomason brings close to 20 years 

of donor development and event-

planning experience to her role as 

gift manager for the foundations 

that support Hospice by the 

Sea and Hospice of Palm Beach 

County. She works closely with 

families to help them honor loved 

ones through financial support 

and strengthens relationships with 

philanthropic community leaders.

TAKING CARE OF BUSINESS: 

The foundations are the 

philanthropic arms of Hospice by 

the Sea and Hospice of Palm Beach 

County, which joined together 

last year as TrustBridge Health.

CLAIM TO FAME: 

The foundations provide funding 

for a variety of programs not 

funded by Medicare, Medicaid 

and insurance, including music 

therapy, clinical massage 

therapy and a children’s camp 

called Camp Good Grief.

REASON TO CALL: 

Funds raised by the foundations 

make it possible for the 

hospice organizations they 

support to admit all who need 

services regardless of their 

ability to pay for care.

HOW TO FIND THEM: 

Hospice by the Sea Foundation 

and Hospice of Palm Beach 

County Foundation

1531 W. Palmetto Park Road,

Boca Raton
561/395-5031 

hpbcf.org

Hospice by the Sea Foundation and 

Hospice of Palm Beach County Foundation

Jennifer Thomason

TrustBridge Health
 Kendra McDonald, RN, BSN

WORDS OF WISDOM: 

“I began my nursing career 

helping family members as they 

welcomed a new life. Now I have 

the privilege to help families as they 

say goodbye to a loved one.

Hospice isn’t about giving up, it’s 

about comfort and quality of life.”

ON THE JOB: 

As director of patient care for an 

area including parts of both Palm 

Beach and Broward counties, 

Kendra McDonald oversees 

three home teams and three 

inpatient units with a staff of 150 

caregivers caring for about 450 

patients daily. A registered nurse 

with 19 years of experience, 

McDonald started her career in the 

newborn nursery and eventually 

went into management. Five 

years ago she decided to go 

back to working with families 

through hospice care.

TAKING CARE OF BUSINESS: 

Hospice by the Sea and Hospice of 

Palm Beach County and Broward 

County were each founded exactly 

35 years ago, at the start of the 

nation’s hospice movement. Last 

year, they joined efforts as one 

not-for-profit, TrustBridge Health. 

CLAIM TO FAME: TrustBridge 

Health offers not just hospice care, 

but home health and palliative 

care. It is also one of only four 

percent of hospice organizations 

in the country offering medical 

treatments needed for quality 

of life but not covered under 

the Medicare hospice benefit.

REASON TO CALL: 

“Taking care of a declining 

family member can be so 

overwhelming. We’re here 

to help navigate the path.” 

HOW TO FIND THEM: 

TrustBridge Health

Boca Care Center

1531 W. Palmetto Park Road,

Boca Raton
24-7 Admissions 

844/422-3648

trustbridge.com

WORDS OF WISDOM:  

“Everyone equates hospice with 

end-of-life care, but it’s really about 

quality-of-life care. Our services are 

available to clients with a variety 

of life-threatening illnesses. We 

often hear from families, ‘I just wish 

we had asked for help sooner.’” 
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B U S I N E S S P R O F I L E S

ON THE JOB: 
Bruce Weinstein is an award-winning CERTIFIED FINANCIAL PLANNER™ with close to 30 years of experience in the industry. He holds a Series 7 license from the Financial Industry Regulatory Authority, which enables him to offer a wide range of investment strategies. CFP® certification is generally recognized as the highest standard in personal financial planning, allowing financial planning professionals to provide their clients with comprehensive financial advice. Only a select group of planners have met 

the rigorous requirements necessary to call themselves CERTIFIED FINANCIAL PLANNER™ professionals. 
TAKING CARE OF BUSINESS: Weinstein Wealth Management is a full-service financial-planning firm that offers a variety of services, including investment planning and wealth management, college planning, retirement planning, estate planning and insurance planning, including life and long-term care insurance. The firm has offices in Boca Raton as well as in Princeton, New Jersey.

CLAIM TO FAME: Weinstein Wealth Management works closely with its clients, through consultation and collaboration, to help plan their financial future. “There are a lot of roadblocks and obstacles that keep us from getting to the finish line we call retirement,” Weinstein says. “We help clients find ways to avoid those obstacles and best prepare for the issues that lie ahead.”
REASON TO GO: 
Bruce Weinstein works proactively, not reactively, to help his clients make clear, logical decisions so they achieve 

their financial objectives. He emphasizes communication, education and commitment to ensure his clients receive the personal service they deserve.
WORDS OF WISDOM: “We offer independent thinking from an independent adviser to help our clients attain their financial goals.”

HOW TO FIND THEM: 11906 Preservation Lane,Boca Raton
844/PLANMAN 
(844/752-6626)
bweinstein@sterneagee.comweinsteinwealth.com

Weinstein Wealth ManagementBruce M. Weinstein, CERTIFIED FINANCIAL PLANNER™

“Securities and brokerage services are offered through Sterne Agee Financial Services, Inc. member FINRA/SIPC. Advisory services may be offered through Sterne Agee Asset Management, Inc. and/or Sterne 

Agee Investment Advisors, Inc., each an SEC-registered investment advisor. The Sterne Agee entities are direct subsidiaries of Sterne Agee, LLC, a wholly-owned subsidiary of Stifel Financial Corporation.”

“We offer independent thinking from an independent adviser to help our clients attain their financial goals.”
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GET TWO FOR ONE
The Business Profiles special section will appear in the Greater Boca Raton 
Chamber Annual Magazine & Member Directory magazine and in the November 
issue of Boca Raton magazine, a combined circulation of 35,000 copies.

The 2016-2017 Greater Boca Raton Chamber Annual Magazine & Membership 
Directory is also available online at bocaratonchamber.com and bocamag.com, 
and will be digitally emailed to 15,000 businesses in the greater Boca Raton 
area in October 2016.

Special Advertising Section

Dominique Nelson’s background uniquely qualifies her to 

help achieve TrustBridge Health’s aim of providing a contin-

uum of services to people of all backgrounds and beliefs. The 

new company was formed when Hospice by the Sea, Hospice of Palm 

Beach County and Hospice of Broward County joined together.

“Hospice of Palm Beach County took care of my dad,” Nelson says. 

“It is now my passion to educate the community on end-of-life ser-

vices. What TrustBridge Health does is so much more than oversee-

ing just the last couple of days of someone’s life. Hospice helps you to 

live life to the fullest.”

The business development team that Nelson directs has a vital mis-

sion. The 32 business representatives inform and support patient 

referral sources, physicians, hospitals, assisted living facilities, nursing 

homes and senior centers in two South Florida counties.

“Another important function of ours is community outreach to 

also educate the public about the continuum of services now available 

from TrustBridge Health,” she says. Judging from the current daily 

census of 1,900, she knows how to get the job done.

TrustBridge Health is a not-for-profit organization and has set its 

sights on meeting the needs of a rapidly diversifying population. “We 

focus on improving the awareness of hospice, especially in the African-

American, Jewish Hispanic and Haitian communities,” says Nelson, a 

native-born Haitian. “There are many different ways we do this because 

we want every single resident to know there is help available.”

Janice Vasallo
Senior Director of Admissions

TrustBridge Health

5300 East Avenue, West Palm Beach

(561) 848-5200 • trustbridge.com

Dominique Nelson

Senior Director of Business Development

TrustBridge Health

5300 East Ave., West Palm Beach

(561) 848-5200 • trustbridge.com

Hospice of Palm Beach and Broward Counties and Hos-

pice by the Sea now serve the community as TrustBridge 

Health, offering a continuum of services for families facing 

any stage of illness. Janice Vasallo expertly oversees the admissions 

of patients to all companies. She manages a staff of 110 employ-

ees, 85 of whom are registered nurses that evaluate patients for hos-

pice eligibility. Twenty-two more comprise a call center that receives 

requests for information from the public. Call center coordinators 

work with the medical community to expedite admissions into the 

organization’s continuum of care.

“Our goal is to be able to help people from the start of a serious 

illness and support them on the journey through their end of life 

needs,” Vasallo says.

A registered nurse for 20 years, Vasallo went through a hos-

pice experience with a family member. It influenced her so pro-

foundly that hospice became the next chapter in her career. After 

eight years, she still finds it very rewarding—so much so that the 

Palm Healthcare Foundation recognized her as 2013 Nurse Men-

tor of the Year.

“To be an effective leader, you have to mentor your employees 

and your staff,” she says. “You have to show them that you can be 

right there in it with them, offering support and guidance. As an 

emergency-room nurse, I focused on saving lives. Today, it’s all 

about creating quality of life—for the patient and their families.”
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Special Advertising Section

Two dynamic women—Julie Mullen and Elizabeth Kelley Grace—have guided the success of this award-winning South Florida public relations, social media and event-management firm over its five years in business. Headquartered in Delray Beach, The Buzz Agency also specializes in national and regional media relations and event man-agement. The company represents an array of industries, including travel/hospitality,  restaurant/retail, general business/corporate and not-for-profit.
“I believe everything we do in life is a building block, and we are constantly being reshaped and redefined,” Julie says. “My upbringing in a military environment allowed me to learn both flexibility and structure, for instance. Every experience has served as a unique and important piece to a puzzle that is still being completed. So far, it’s been an amazing ride.”

What sets The Buzz Agency apart, Eliza-beth adds, is unmatched, seasoned experience and fresh young talent.
“Every member of The Buzz Agency team is creative, energetic and passionate about delivering exceptional results to our clients,” she says. “And we care about the community we live in. We all give back as much as we possibly can.”

Over the last year, The Buzz Agency was named a top public relations agency by both the South Florida Business Journal and Jack O’Dwyer’s, the leading national public rela-tions industry publication.“We offer our clients smart and meaning-ful marketing communications services,” Julie says. “And our dedication is definitely paying off. We are so excited to be on this journey!”

Julie Mullen
Elizabeth Kelley GracePartners and Co-Founders
The Buzz Agency
104 W. Atlantic Avenue, Delray Beach(855) 525-BUZZ (2899) • thebuzzagency.net

The Buzz Agency has been delivering smartand meaningful communications services to theirclients for more than five years.
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The minute the

‘Business Profiles’ issue 

hit the streets, our phones 

started ringing. This was 

one of the most effective 

means we have employed 

to increase visibility for 

our firm, and we truly 

recommend participation 

- quickly before it sells out!

– Julie Mullen, Co-Founder,
The Buzz Agency,

Delray Beach

For more information: 561/997-8683 or sales@bocamag.com 
Be sure to book your space before August 15!

Ad SizeS + RAteS

Full page $2,995

1/2 page $1,840

Note: All rates shown are net. Rates include 
photography and writing. Pre-payment is required 
with initial order.

deAdlineS

Special Section Space Close Monday, August 15

Writer will contact you to schedule an interview Monday, August 15

Photographer will contact you to schedule shoot Monday, August 15

Approval received by Production Dept. Friday, August 26
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BUSINESS

PROFILES
Boca Nursing 

Services

Hospice by the Sea Foundation and 

Hospice of Palm Beach County Foundation
TrustBridge Health

Durée and 
Company

Boca Veterinary 
Clinic

PrediQ Media
Fit Foodz Cafe

Miller & Sons
Cendyn Spaces Sklar Furnishings

Palm Beach 
Pediatric Dentistry

Vianna Brasil

Weinstein Wealth 
Management

The Buzz Agency

Wr i t t e n  by  Ri ch  Po l l a ck  |  P h o t o g rap hy  by  M i ch e l e  Eve  S a n d b e rg
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B U S I N E S S P R O F I L E S

ON THE JOB:  
Public relations professionals Julie Mullen and Elizabeth Kelley Grace have seen The Buzz Agency grow rapidly since they launched it in 2009. Mullen’s extensive career has spanned more than 25 years, including six years as director of marketing and public relations at the Boca Raton Museum of Art and the opportunity to represent the Dalai Lama during a two-week visit to the United States. Grace, who also has more than 25 years in the industry, started her career in Washington, D.C., working with a number of international clients, including the Republic of Georgia.

TAKING CARE OF BUSINESS:The Buzz Agency is an 
award-winning full-service 
communications firm specializing in public relations, social media and event management. The agency, which started with just Mullen and Grace and $500, now employs nine full-time communications professionals and is a certified women-owned small business. It represents clients locally and nationally across multiple industries.

CLAIM TO FAME: 
The Buzz Agency is ranked among the top 20 public relations firms in South Florida based on annual billings and is known for its integrative approach to helping 

its clients tell their stories. Using a strategic approach, the team at The Buzz Agency works together to develop goals specifically tailored to each client’s needs.  
REASON TO CALL: 
It’s the energy—blended with extensive enthusiasm and 

experience—that sets The Buzz Agency apart. “We have a really dynamic and passionate team—all with different skill sets—working together to provide results for our clients.” Mullen says.
WORDS OF WISDOM:  “Several of our clients have been with us since the very beginning six years ago, because they know we have their best interests in mind and trust us to get results.” 

HOW TO FIND THEM:104 W. Atlantic Ave.,
Delray Beach 
855/525-2899
thebuzzagency.net

WHEN TO GO:
Mon–Fri: 9 a.m. - 5 p.m. 

The Buzz AgencyJulie Mullen and Elizabeth Kelley Grace

“We have a really
 dynamic and passionate team—all with different skill sets—working together to provide results 

for our clients.”
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